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REVISIT AND RESPOND

zz In terms of responding to surveys, what do we know about the relative effective-
ness of (a) incentives versus no incentives? (b) Monetary versus gift incentives? (c) 
Prepaid versus promised incentives?

AMAZON MECHANICAL TURK (MTURK):  
THE WORLD AWAITS
At the beginning of the chapter, we talked about the use of institutional subject pools, 
where there may be limits to the number of participants available to any given researcher. 
Now we will move to the opposite end of the spectrum, online sources of paid participants, 
limited only by your ability to pay. In particular, we will focus on Amazon Mechanical 
Turk (introduced in Chapter 2), which provides a market of paid (by you) online work-
ers who are interested in participating in research. Workers, as they are known, sign up 
for a particular Human Intelligence Task (HIT), which you, the Requester, post on the 
Amazon Mechanical Turk website (https://www.mturk.com/mturk/welcome) (Figure 9.1 
shows the home page if you click on this link. Please note that Amazon often uses upper-
case on the site to refer to Workers and the Requester, but we will use lowercase hereafter.) 
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FIGURE 9.1	 Screenshot of Amazon Mechanical Turk Home Page

Source: © Amazon.
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